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I am happy to present Valid’s Global Code of Ethics 
and Conduct, which was prepared in accordance 
with the legislation applicable to the Company’s 
business, and based on Valid’s principles and values, 
reflecting our commitment to ethics, honesty, inte-
grity and respect in all relationships with our asso-
ciates, clients, partners and shareholders.

The fundamental objective of this Code is to serve 
as a guide for direction and consultation on the ethi-
cal behavior to be observed by everyone who has 
any type of professional or commercial relationship 
with Valid, both in Brazil and abroad.

We believe that by observing the pillars of integrity, 
honesty and respect, as well as the rules for ethical 
conduct established herein, we will promote the 
Company’s continued and sustainable growth, and 
we will continue to be an example for our reputation 
and credibility.

To do this, a commitment to this Code by each of us 
is essential, since, after all, we are all responsible for 
the dissemination and practice of Valid’s corporate 
values and principles.

Thank you for your commitment.

A MESSAGE FROM 
THE CEO

Carlos Affonso S. d’Albuquerque
Global CEO
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VISION, 
MISSION 
AND VALUES

Vision
To establish a long-term relationship with each cli-
ent, based on mutual trust.

Mission
We offer customized services in the secure and ef-
ficient identification of persons, objects and trans-
actions.

Values
Focus on the Client
We seek to understand the needs of our clients in 
order to adapt existing technologies and services 
into a solution that best serves each client’s strat-
egy. That is what makes us trustworthy partners.

Integrity and Trust
Since we work with confidential information and se-
curity services, we always uphold the highest stan-
dards for integrity and ethics. Our clients’ trust is our 
primary asset.

Results and Excellence
Our quest for excellence is relentless and continu-
ous, seeking the best return for our clients, partners, 
shareholders and associates.

Simplicity and Creativity
We work in a simple and direct way, and we seek to 
quickly get to the heart of issues. We believe that 
creative solutions are essential for making our cli-
ents’ and partners’ lives easier.

We Value People
We believe that our success is proportional to the 
quality of our associates. We seek to work with the 
best talent, who believe in our values, with equal 
opportunities, and always treated with respect and 
dignity.
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DEFINITION, 
SCOPE AND 
OBJECTIVE

This Global Code of Ethics and Conduct is the docu-
ment through which Valid captures its fundamental 
principles and establishes rules for ethical conduct, 
based on its values, culture and social responsibility, 
and which must be followed by all associates in the 
course of their professional duties, and by contrac-
tors who act on behalf of the Company.

All companies in the Valid Group shall conduct their 
business in strict observance of the national and 
foreign legislation in force, and of the general prin-
ciples of Law. In addition, they shall be committed 
to the highest standards of ethical conduct and in-
tegrity, as reflected in this Code.

This Global Code of Ethics and Conduct is to be 
observed by all employees, interns, apprentices, 
administrators, board members and shareholders 
of Valid, its holdings and affiliates, herein referred 
to simply as “associates,” as well as by third parties, 
such as clients, business partners and suppliers, 
both direct and indirect, service providers and com-
mercial representatives, in the interactions between 
each other, with the Company, with the market and 
with society, both in Brazil and abroad.

The purpose of this Code is to establish the mini-
mum ethical guidelines to be followed, with the aim 
of strengthening Valid’s highly responsible, ethical 
and sustainable corporate culture.

Valid’s units abroad may develop Codes of Ethics 
and Conduct based on the local culture, as long as 
the basic principles and rules for conduct establi-
shed herein are respected, since these are the gui-
ding pillars of Valid’s organizational culture.

Following standards for ethical 
conduct and integrity means that all 
Valid associates, and anyone acting 
on Valid’s behalf, must behave in 
accordance with the standards set 
out in this Code. This way, we will 
achieve a more pleasant working 
environment, with mutual respect 
and the motivation to achieve results 
with greater discipline. In other words, 
if your country’s Constitution is the 
set of laws that you must obey to live 
within society, Valid’s Code of Ethics is 
the set of “laws” that you must obey 
during your workday.
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BASIC 
PRINCIPLES

1. COMPLIANCE WITH LEGISLATION, THIS CODE 
AND OTHER POLICIES AND PROCEDURES
Valid advocates for the unconditional compliance 
with the national and international legislation in 
force, and defends strict compliance therewith of 
its businesses and activities, creating policies and 
procedures to assist and guide day-to-day corporate 
relationships.

Therefore, every associate is personally responsible 
for being aware of and complying with the laws, 
standards, policies and procedures in force in their 
department, as well as for ensuring compliance with 
the principles and rules for conduct established 
herein.

Valid endorses and respects the rights of its associ-
ates and their relationship with the Company, based 
on trust and loyalty - qualities which are indispens-
able for upholding the organizational structure. 
However, if a breach of trust and a violation of local 
or international law, this Code, or any of the Com-
pany’s standards are verified, irrespective of any 
available legal sanctions and disciplinary action, this 
may lead to the termination of the employment 
contract.

2. RESPONSIBILITY TOWARDS PEOPLE

2.1 ZERO TOLERANCE OF ANY TYPE  
OF HARASSMENT OR THREAT
Valid respects the personal dignity of every indi-
vidual; therefore, it absolutely condemns any and 
all types of abuse of power, harassment, aggression, 
sexual or verbal abuse, as well as any other behav-
ior that may be considered offensive, humiliating, 
intimidating or that constitutes a threat to life or to 
the physical or moral integrity of persons and cor-
porations.

2.2 NON-DISCRIMINATION
Valid promotes a healthy working environment, free 
from any and all forms of discrimination, offering 
equal opportunities based strictly on professional 
competency and performance.

No form of discrimination shall be tolerated, whether 
based on religion, race, color, origin, social class, na-
tionality, physical or mental disability or limitation, 
gender, sexual orientation, family responsibilities, 
marital status, union membership, political ideology, 
age, or any other status; it is company policy to hire 
persons with special needs.

2.3 FREEDOM OF ASSOCIATION
Valid recognizes and respects the right to freedom 
of association, including to unions, trade associa-
tions and other associations, political parties and 
any other registered entities, as long as this is done 
responsibly and ethically, and within the confines of 
the Law.

2.4 FREEDOM OF EXPRESSION  
AND SOCIAL MEDIA
Valid respects the freedom of expression of opin-
ions, ideas and thought, in all types of manifesta-
tions, including over social media, as long as this is 
done responsibly and ethically, and within the con-
fines of the Law, and in observance with the princi-
ples and rules for conduct established herein. Valid 
rejects abuses and illegal activities.

All policies and procedures in force 
within Valid and in your department 
are available on the DocNix system 
(Brazil). If you do not have access to 
this system, ask your manager about 
the rules for your department. Never 
work without being aware of the 
standards for your department. When 
in doubt, ask before acting.
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Prior consultation with the Communications De-
partment is required for statements providing any 
information about the Company, such as its brands, 
products, businesses and activities, taking into ac-
count confidentiality and the relevance of such in-
formation.

3. RESPONSIBILITY TOWARDS SOCIETY

3.1 RESPECT FOR HUMAN RIGHTS
Valid respects, observes and protects the human 
rights set out in national and international legisla-
tion, and all of its associates must act in the same 
way, as must all of its contractors, clients, business 
partners, direct and indirect suppliers, and any per-
son acting on the Company’s behalf.

3.2  CHILD OR FORCED LABOR AND WORK  
IN DEGRADING CONDITIONS
Valid does not tolerate, and vehemently condemns 
child labor. It does permit the hiring of minors as ap-
prentices, in accordance with the Law.

Similarly, Valid does not tolerate and condemns any 
and all types of forced labor or work in degrading 
conditions or conditions that do not promote hu-
man dignity, placing the worker’s health and life at 
risk, such as an exhaustive workday (in which the 
worker is subjected to excessive effort or an exces-
sive workload, causing harm to health or a risk of 
death), debt bondage (making the worker incur a 
debt and making them work to pay it off), and hu-
man trafficking.

3.3 SUSTAINABLE DEVELOPMENT
Valid provides a safe and healthy working environ-
ment, and takes the appropriate measures to pre-
vent accidents and harm to health; it encourages its 
associates to be responsible in terms of workplace 
safety and health.

Priorities in terms of the environment are respect 
for nature, compliance with legislation, prevention 
and reduction of environmental impact. Valid en-
courages the development of programs and proj-
ects to achieve commitment from people, improve 
of processes and encourage the use of appropriate 
technologies for sustainable development.

Valid has the FSC (Forest Stewardship Council) seal 
- this is a certification which provides assurance 
that the company uses raw materials sourced from 
responsible forest management practices. The cer-
tification allows consumers and companies to make 

decisions that benefit people and the environment.

Any and all situations that place workplace health, 
safety or the environment at risk must be reported 
via the Company’s Reporting Channels, with the op-
tion to remain anonymous.

3.4 PRODUCT/SERVICE QUALITY
Valid is committed to pursuing the continuous 
improvement of the quality of the products and 
services it offers, through continuous technologi-
cal innovation and the refinement of its processes, 
seeking to meet the technical specifications re-
quired by its clients, with the highest level of safety 
and efficiency.

Valid has ISO 9001:2008 certification - this standard 
focuses on the quality of the product or service, with 
criteria that aim at the continuous improvement of 
products and services. 

4.  RESPONSIBILITY TOWARDS THE MARKET

4.1 GOVERNMENT RELATIONS
All persons acting on Valid’s behalf must observe the 
ethical guidelines set out herein, in their relation-
ships and communications with public bodies and 
with authorities at all levels of government.

The provision of information to all levels of govern-
ment must always be done in writing, using the ap-
propriate protocol and with the necessary guidance 
from the Legal Department, as necessary.

Contributions to, and favorable statements about 
political parties and government bodies on Valid’s 
behalf are not permitted.

4.2 ANTI-CORRUPTION AND PREVENTION
Valid conducts its activities in accordance with na-
tional and international legislation regarding anti-
bribery and anti-corruption, and all of its associates 
must act in the same way, as must all of its contrac-
tors, clients, business partners, direct and indirect 
suppliers, and any person acting on the Company’s 
behalf.

All types of corruption are strictly prohibited, wheth-
er direct or indirect, active or passive, both in the 
public domain (transactions directly or indirectly 
involving the government), and in the private do-
main (transactions between private companies with 
no involvement by governmental agencies), both in 
Brazil and abroad.
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As such, any act is prohibited that promises or offers, 
whether directly or indirectly, an undue advantage 
to a public official, whether domestic or foreign, or 
to a person related to them; as are any fraudulent 
practices in bidding processes and contracts with 
the government, whether local or international, and 
offering an undue advantage to a competing bidder; 
or any attempt at impeding the work of inspection 
authorities.

Any situation where there is a risk of corruption 
must be reported immediately to the Legal and 
Compliance Department, or via any of the Compa-
ny’s Reporting Channels, with the option to remain 
anonymous.

BASIC 
PRINCIPLES

4.3 ANTITRUST
Valid operates on the market in an ethical and fair 
way, respecting the principles of free enterprise 
and free competition. Thus, it does not tolerate 
the practice of acts that impact free competition 
in Brazil or abroad, whether passively or actively, 
directly or indirectly.

The use of illegal or unethical methods is not per-
mitted for the acquisition of information about 
competitors, such as trade secrets, nor is incentive 
to reveal confidential information by its associates, 
theft of confidential information, or other similar 
activities.

4.4 EXPORT AND IMPORT CONTROL
Valid carries out commercial transactions in strict 
observance of applicable national and internation-
al legislation on the control of imports and exports.

It is the duty of all associates, contractors, clients, 
business partners, direct and indirect suppliers, 
and any person acting on the Company’s behalf, 
to consult the restrictions imposed on countries, 
companies or legal entities before initiating new 
business. If in doubt, consult with the Importing 
and Exporting Department.

4.5 FINANCIAL AND ACCOUNTING STATE-
MENTS
Valid respects the accounting principles and rules 
provided for in national and international legisla-
tion with respect to the preparation of its financial 
statements and records, and maintains appropri-
ate accounting and internal control systems, in 
accordance with best practices for corporate gov-
ernance.

Corruption means using illegal means 
to obtain an advantage, information, 
or even personal benefit. When you 
promise to pay for a supplier’s dinner, 
and in exchange, you ask him or her 
to give you confidential information 
on one of Valid’s competitors, you are 
acting illegally. In other words, you are 
committing an act of corruption. This 
is strictly prohibited here at Valid.
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RULES 
FOR ETHICAL 
CONDUCT

1. BEHAVIOR
It is the duty of all people associated with Valid (ad-
ministrators, employees, interns, apprentices, as well 
as all persons acting on Valid’s behalf in Brazil and 
abroad) to comply with and ensure compliance with 
the provisions set out in this Code. Leaders have an 
additional duty to distribute and ensure compliance 
with this document in their respective departments.

Valid does not permit the carrying on of political or re-
ligious activities at the workplace, nor does it permit 
the use of the Company’s materials, human resourc-
es or equipment for these activities. Individual needs 
should be discussed with the Human Resources De-
partment.

Work is not permitted when under the influence of 
alcohol and/or illicit drugs, nor is it permitted to carry 
weapons of any nature on the Company’s premises, 
except when duly authorized due to the nature of the 
profession or role at Valid.

2. FAMILY RELATIONSHIPS
Hiring of associates’ relatives may be considered, as 
long as these persons are evaluated and compete 
for employment opportunities under identical con-
ditions as the other candidates, such that this does 
not represent any type of advantage. In the case of 
a family relationship between associates within the 
Company, these employees may not work in the 
same department, nor shall a supervisor-employee 
relationship be permitted.

3. CONFLICTS OF INTEREST
Valid’s resources shall be used exclusively for the 
exercise of professional activities, for the purpose of 
achieving the results expected by the Company, and 
never for personal use or gain of any kind.

Valid does not permit negotiations with companies 
whose employees, partners or representatives have 
family ties with associates, administrators or execu-
tives of Valid working in the contracts department or 
in the department that will make use of the services, 
or who are in a position in which they could influence, 
directly or indirectly, the decision-making process, 
except in the case of prior written authorization from 
the appropriate Officer, together with the Human Re-
sources Officer.

Associates may not carry out any parallel activity at 
any of Valid’s competitors, except in the case of prior 
written authorization from the appropriate Officer’s 
office.

Any conflict or potential conflict between individual 
interests and Valid’s interests must be avoided, and, if 
such a conflict arises, it must immediately be brought 
to the attention of the Ethics Committee.
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RULES 
FOR ETHICAL 
CONDUCT

In other words, for example, there is 
no problem if you give a Valid pen, 
notebook or calendar to your client or 
potential client. That’s part of your job 
in promoting our company. What is 
not permitted, for example, is for you 
to pay for a vacation for your client. 
This does not contribute to Valid’s 
business.

5. COMPANY ASSETS
Facilities, equipment, machines, materials, files and 
information that are created, received or stored in 
electronic systems are Valid’s property and must 
be used responsibly by associates, and only for the 
purposes of carrying out their activities.

Valid provides IT resources for the performance of 
employees’ work. The use of these resources for 
personal matters is permitted as long as this does 
not go against internal standards or hinder the em-
ployee’s work; this may be monitored by Valid, at 
its sole discretion. The exchange, disclosure, view-
ing, storage or any use of material with obscene, 
pornographic, violent, discriminatory, racist, libel-
ous or defamatory content, or that disrespects any 
organization or individual, is forbidden.

Here, good judgment must always 
prevail. For example, using the 
company’s scanner to make a copy 
of your driver’s license so that you 
can update your information with HR 
is permitted. However, printing your 
100-page university paper on the 
company’s printer is not permitted, 
since this would represent a cost to 
Valid, in addition to impeding your 
colleagues’ work.

4. GIFTS
The sole objective of the decisions made by all per-
sons acting on Valid’s behalf must be the interest of 
the Company.

Valid’s associates, as well as all persons acting on its 
behalf, must not accept or offer gifts, compensation 
or any favors or economic advantages of any nature, 
with a value of more than US$ 100.00 (one hundred 
U.S. dollars - maximum value), or the equivalent in any 
other currency, including to public officials, except 
gifts of a promotional nature containing the com-
pany logo, intended for general distribution as a cour-
tesy, for advertising purposes, as habitual distribution 
or for special events or occasions.
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6. SELECTION OF SUPPLIERS, BUSINESS PART-
NERS AND SERVICE PROVIDERS
The selection, engagement and continued use of 
suppliers, business partners and service providers 
are based on technical criteria (which are to be 
clearly described in a duly formalized, approved 
and published contracting policy), as well as ethi-
cal, social and environmental criteria, and must 
be in compliance with applicable national and in-
ternational legislation, via the use of impartial and 
fair evaluation processes, without privileges or dis-
crimination of any nature.

Suppliers, business partners and service providers 
are encouraged to improve their relationship with 
society and with their own associates, as well as 
to seek continuous improvement in terms of pro-
ductivity and processes, as a way of promoting and 
ensuring the competitiveness and longevity of the 
commercial partnership.

Audits of suppliers, business partners and service 
providers shall be used as a way of verifying the 
observance with the provisions of this Code, inas-
much as it is applicable to them.

7. CONFIDENTIALITY
Valid respects and protects information classified 
as confidential, arising out of the working and/or 
commercial relationship, provided by its associates 
and contractors, such as clients, business partners 
and direct or indirect suppliers; these persons 
must act similarly, always observing the limits es-
tablished in national and international legislation.

Information classified as confidential may only be 
used for the purposes for which it was authorized, 
and within the limits set out herein and in national 
and international legislation.

With respect to classification, three levels of con-
fidentiality may be used: Confidential (high level); 
Restricted (medium level); and Internal use (low 
level). The “owner of the information” is respon-
sible for classification based on the risk assess-
ment results: the higher the value of the informa-
tion (measured in terms of the consequences of a 
breach of confidentiality), the higher the level of 
classification. As such, the limits of information use 
depend on the impact that a breach of confidenti-
ality could cause for Valid.

It is not permitted for associates to advise on the 
purchase or sale of shares, or to use information 

that is not available in the public domain as a way 
of influencing the shares’ price on the stock mar-
ket, or to benefit, directly or indirectly, from the 
information received in the course of their duties. 

8. MEDIA RELATIONS AND RELEASE  
OF INFORMATION
Only Valid’s CEO, the Communications Depart-
ment, the Investor Relations Department and 
persons authorized by these may give interviews, 
make statements or fill out corporate question-
naires on behalf of the Company, to the press in 
general and to other communication outlets.

9. INTELLECTUAL PROPERTY
The products or systems developed by associates 
in the course of their activities, or by direct or in-
direct partners or suppliers for the benefit of the 
Company, are the property of Valid; their commer-
cialization or assignment to third parties is forbid-
den, without the appropriate authorization.

It is the duty of all associates and all persons who 
act on the Company’s behalf to safeguard Valid’s 
industrial secrets, formulas, processes, brands and 
patents, protecting them from incorrect, unau-
thorized or illegal use; these persons must also ob-
serve the duty of confidentiality with respect to the 
Company’s intellectual property, as set out herein.
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Situations constituting a violation or potential viola-
tion of the basic principles and rules for conduct set 
out herein, or that are in conflict with Valid’s policies 
and procedures, or that violate national or interna-
tional legislation must immediately be reported via 
the Reporting Channels provided by the Company, 
which are secure and confidential mechanisms; re-
porting may be done anonymously.

Reports shall automatically be directed to an ex-
ternal and independent institution, which shall be 
responsible for the preliminary classification and 
subsequent forwarding to the Ethics Committee, 
and ensuring the anonymity of the person who files 
the report.

Valid vehemently condemns all forms of retaliation 
or intimidation of persons filing reports in good faith 
and responsibility, even if the account proves to be 
unfounded.

Procedures shall be observed aiming at safeguard-
ing the rights of the person filing the report and of 
the object of the report, always respecting local 
legislation. Reports shall be independently investi-
gated, with care and in a fair and impartial manner.
Violators of the provisions set out herein and in 
other Valid policies and procedures are subject to 
disciplinary measures, including a warning (verbal 
or written), suspension or dismissal. The selection of 
the disciplinary measures shall consider the nature 
and severity of the infraction, as well as the appli-
cable legislation.

VIOLATION OF THE 
CODE, POLICIES 
AND PROCEDURES

The Ethics Committee’s primary duty is to ana-
lyze suggestions, criticisms or reports related 
to the principles and rules set out herein, and to 
recommend the respective corrective actions. In 
addition, it aims to guide, monitor and clarify any 
doubts with respect to the interpretation and ap-
plicability of the standards set out herein. It is 
made up of representatives from the Human Re-
sources Department, Quality Management, and 
Legal Compliance. The Ethics Committee reports 
directly to the CEO’s office.

ETHICS COMMITTEE

This Code is broadly distributed throughout Valid, 
and is available on the Company’s website and on 
the Intranet.

Annual training sessions shall be held to promote 
and provide guidance to all associates and third 
parties, such as clients, business partners, direct 
and indirect suppliers, service providers, commer-
cial representatives, brokers and their associates, 
with regard to the application of this Code, in order 
to disseminate the fundamental principles, values 
and appropriate standards, for anyone acting on the 
Valid’s behalf.

COMMUNICATION 
AND TRAINING



GLOBAL CODE OF ETHICS AND CONDUCT | 13

VALID MAKES AVAILABLE  
THE FOLLOWING HOTLINE.

HOTLINE



This Code was approved by the Valid CEO 
on May 8, 2017 and entered into force on 
the first day after its distribution; it shall be 
revised annually. However, Valid reserves 
the right to modify any of its clauses at 
any time, for the purpose of continuously 
updating and refining it.

In the event the content of this Code is in 
conflict with any law in the countries in 
which Valid operates, it shall be understood 
that legal requirements shall prevail over 
those contained herein.

The receipt of this Code does not entail 
an employment contract, nor does it 
indicate the existence of an employment 
relationship.


