
In an evolving digital landscape, it is becoming increasingly important for organizations to utilize data in meaningful and 
actionable ways. Data can be used to not only improve the customer experience, but anticipate future needs and deliver 
unique messages customized for each recipient. Businesses have begun implementing analytics into their decision-making 
processes and this is expected to grow exponentially in the very near future. By 2022, it is anticipated that 90% of corporate 
strategies will explicitly mention analytics as an essential competency. Read on to learn more about the rapidly evolving state 
of the data industry and where it is headed. 

Current & Future
   State of the Data Industry

61% of smartphone owners 
prefer to buy from sites that customize 

information for their location.1

Only 1 in 10 marketers are 
satis�ed with the level of personalized 

interactions with their customers.2 

Spending on mobile marketing 

has increased by 250% in just 
4 years.3

 

The total amount of marketing 
budget spent on mobile marketing 

initiatives is expected to increase by 

70% over the next 5 years.3

By 2020, more than 40% of 
all data and analytics projects will 
relate to an aspect of customer 
experience.4 

76% of sales professionals
believe using sales analytics
improved their ability to provide
customers with a seamless
experience across all channels.5

Currently, only 22% of 
organizations feel they are 
successful translating data into 
actionable customer insights at 
the optimal time.6 

Marketing budget spend on marketing

analytics is expected to grow 71%
over the next 3 years.3

Companies use marketing analytics

in decision making 44%
of the time, representing a

13% increase since 2013.3

50.7% of companies report
good qualitative sense of the impact
of marketing spending, but feel they

still lack quantitative insights.3

Today, fewer than 50% of
documented corporate strategies

mention data and analytics as key
components for delivering

enterprise value.7

By 2022, however, it is anticipated that

90% of corporate strategies will
explicitly mention information as a

critical enterprise asset and analytics
as an essential competency.7

Artificial & 
Continuous Intelligence

Over the next 3 years, AI or 
machine learning is anticipated to 

grow by 57% as a key 
solution within the marketing 
toolkit.3 

3 in 4 organizations 
implementing AI and machine 
learning report increased sales of 
new products and services by 

more than 10%.8 

More than 90% of current 
processes that already deploy 
Continuous Intelligence are using 
commercial off-the-shelf (COTS) 
applications.7 

In 3 years, more than 50%
of major new business systems
will utilize Continuous Intelligence
that uses real-time context data
as a primary decision-making tool.7 

High-performing sales teams are 

10.5 times more likely to
experience a signi�cant positive
impact on forecast accuracy when
using intelligent capabilities.5 

CI has the greatest potential 
impact on retailer customer 
engagement hubs, �nancial 
services companies, and 
transportation operations 
management.7 
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